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Executive Summary 

Indian Telecom industry has witnessed robust growth over the past decade. Among various sub-sectors 

within this sector, viz; the fixed telephone service and cellular/mobile services, Mobile telephony 

services have exceeded all expectations. Market research firm iSuppli Corp estimates that 97 percent of 

the countryôs population of 1.26 billion could subscribe to mobile phones by 2014. Many factors like the 

advent of low-cost handsets, declining tariffs, conducive competitive environment and favorable 

regulatory policies have provided great impetus to the sector in terms of subscriber base. Despite the 

hunky dory numbers of an ever increasing subscriber base which has positively impacted the industry 

revenues, telecom companies are still facing the challenge of shrinking margins which has considerably 

brought down the óAverage Revenue per User
1
(ARPU). 

This negative trend has compelled telecom companies to focus on alternate revenue streams. This 

clearly justifies the recent shift from provision of pure basic services to a combination of this service with 

value added services. Operators in India are now focusing on creating a basis for differentiation which 

could hold them in good stead with respect to competitors. This situation has led to the telecom 

operators increasingly focusing on ôMobile Value Added Servicesô (MVAS) which is expected to trigger 

revenue growth for the telecom operators. The MVAS market in India is expected to generate INR 5,400 

crore by the end of 2010. MVAS can be broadly be classified into three sub-segments, namely: 

information VAS, entertainment VAS and commerce VAS. This report is wholly dedicated to commerce 

VAS. 

Mobile Commerce is still at a very nascent stage in India compared to its Asian counterparts like Japan 

& China and Europe and the US. The good news though is that with increasing disposable income in 

India and a higher estimated GDP growth rate at over seven percent in the next few years, mobile 

commerce or m-Commerce is set to take off in a big way in the country. However, we cannot ignore the 

bottlenecks the industry experiences which could curb its huge growth potential. Noteworthy is the fact 

that the industry has been unable to identify a business model which could serve the interests of all the 

stakeholders within the value chain. Another issue hampering the growth is the miniscule subscriber 

base of mobile internet, which is the core requirement for facilitating mobile commerce. Interestingly, 

analysts also attribute the substandard telecom equipment and poor domestic mobile Internet 

infrastructure as factors posing significant barriers in the growth of this industry. 

The report attempts to provide an eagleôs-eye view of the Indian MVAS sector with specific emphasis on 

m-Commerce. The report follows a bottom-to-top approach and provides comprehensive information 

about the state of the Indian telecom industry and growth prospects. The report tries to answer some 

important questions like: 

 What is the current market size and growth prospect of the Indian telecom industry? 

 What is the market penetration of telecom in India and estimated growth in future? 

 What is the current market size and growth prospect of MVAS and M-payments? 

                                                           
1
   Average Revenue per user is a measure used primarily by consumer communications and networking companies, it is the total 

revenue divided by the number of subscribers. 
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 What are the different kinds of business models in existence? 

 Which is the most favourable business model for the Indian market? 

 What is the implication of the growth of m-Commerce on marketers? 

To provide a better understanding of the Indian market, the report includes some interesting case 

studies and results of pilot studies conducted in the m-Commerce domain. 

The all-encompassing study culminates exposing the high growth potential in m-Commerce compared to 

e-Commerce primarily due to two reasons: 

 Everyone who has a mobile handset and mobile connection can participate in m-Commerce 

activity.  

 The penetration of mobiles is almost five times that of personal computers and is increasing at a 

faster rate than the latter. 
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